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Introduction

United Groupis a distinctive leader in the businesscommunity, leveragingits scaleand global presenceto drive innovation and embrace
calculatedrisksin the marketswe serve

By actively listening and learning, we anticipate challengesand respondwith solutionsthat exceedcustomerexpectationswhile building
lastingpartnerships

Rootedin the foundational valuesof Saudisociety,\We Upholct
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= Ethics ’8@ » Accountability ”“’“ » Commitment
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& »  Proactive Behavior < » Ambiton

> Theseprinciplesguidehow we operate,fosteringtrust andlongterm success

»  OurCodeof Conductprovidesclearguidelinedfor ensuringthat employeesdirectors,and contractorsactwith integrity andalignwith our
values
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Introduction

We encourageall team membersto embodythese principlesdaily and to refer to this Codeasa
practical guide If you have concernsor suspecta violation, your voice matters. Speakup
confidently, even anonymously,knowing your input strengthensour shared commitment to
excellence

Together,with unwaveringethical standards,we aim not just to lead our industry but to do so
with integrity, reflectingthe valuesof the Kingdomandits visionfor progress
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I At Our Core

00 Putting Our Trust in Our People ‘ Taking Responsibility for What We Do |
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At Our Core

In our ever-changingbusinessenvironment, A irfpdrtant that we remain rooted in
who we are asUnited Group Our Codeand our Valuesguide and inspireus alongthe
way,.
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Our Trust In Our




I How Do We Put Our Values Into Practice?

If & 2 da@adliBgthis, chancesare,@ 2 dzdigddveredhat no two daysat United Groupare the same,and
we are movingat arapidpaceto stayAheadOf2 K | il

Thereare hundredsof situationsthat can come up during a typical workdaythat ¢ S Qr@r dealt with
before and require quick responses- some of them involving ethical dilemmas And becausewe are a
team, every decisionone of us makescan impact someoneelse which in turn can affect our whole
company Consequentlyl (inGpartant that we getthingsright.
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I How Do We Put Our Values Into Practice?

Our Codeis here to help and provide you guidance It givesus the tools we needto make the right
decisionsregardlessof the challengeswve might face It can help us answercommonguestionslike ¢ Is
that a kind gestureor a bribe? Shouldl disclosethis? How can| better protect myselfand my coworkers?

AndmoreX
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I How Do We Put Our Values Into Practice?

Althoughthe Codecoversmany situationsthat canarisein our workplace,A (irfpértant to keepin mind
that it cannotcovereverypossiblescenario No documentcoulddo that. We look to it insteadasa guide
that provideskeytakeawaysandfact-basedexamples

When we pair our knowledgeof the Codewith good judgmentand commonsense,while never being
afraid to SpeakUp, we put our Valuesinto practice
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Who Must Follow the Code?

We all do It appliesto everyone,at everylevel of
United Group, and to every person, entity, and

organizationworking with us, for us, and on our
behalf
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How Do We Respond to Potential Violations of the Code?

Before we hold someone accountable for violations of the Code:

we independently review
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w 8anioll
UNITED

thoroughly investigate
the conduct that
purports to violate the
Code.

make a recommendation all in line with applicable Board
any allegations of about how to address the approved policies.
misconduct. issue.
® ®
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all in line with applicable laws
and regulations of the
Kingdom of Saudi Arabia.
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What are the Consequences of Violaung the Code?

U Violations reflect poorly on all of us and make it less likely that our customers, our business
partners, or our investors will want to do business with us.

U ¢KFOQa gKeé ¢S Ydzad GF 1S OA2tF0A2ya OSNE &SNA2dzaf
aSYR GKS YSaal3S G4kKlId S R2yQl (02t SN¥qgiS o6l R 0SKI
AYRAGARdzZEE FFOG2NA 6K2 R2y QU NBTFESOG 2dzNJ xIF f dzSa @

U If someone violates the Code, it can result in disciplinary action, representative to the
magnitude of the violation including the loss of their job. Depending on how serious the
incident is, there can even be criminal consequences. Worse yet, it can instantaneously

jeopardize the hard work each one of us does every day to build the reputation of the United
Group brand.
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How Do | Follow the Code?

Let it guide your decisiemaking.

If you find yourself in a
situation and don’t know
how to proceed, ask yourself Probably ok to proceed

_ (BY OUR CODE S IF MY ACTIONSWERE KNOWN
AND POLICIES)? OUR VALUES?

P
| ]

No or I'm Not Sure No or I'm Not Sure No or I'm Not Sure No or I'm Not Sure

YES < ir aLLowes . YES YES YES

DOES IT REFLECT WOULD | BECOMFORTABLE

STOP ! Speak Up and Ask Someone for Help.
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How Do | Follow The Code?

At United Group, A (n&t ust aboutwhat we do, A Uafb&ithow we do it, whichis our competitive
advantage We build an integrated and sustainablesystemthat guaranteesfood security while
adaptingto continuouschangesmaintainingthe excellenceof our brandand productquality,and
earningour O dza U 2tha$ tNthugh commitment, trust, and responsibility
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How Do | Follow The Coce

We strive to achievethis while makingan ethical impact, guidedby our core valuesof integrity, Quality and Authenticity, Teamwork building strong
relationshipscommitment,andpromotinga senseof healthyliving:

Quality and Authenticity

Teamwork Building strong relationships
S:C%Itr%/ ?ggqéil:]thirg;:]yc: S\?{;ﬁﬁgt’ assage of Teamwork the fastest and most successful Building strong relationships, a sail of trust
: P g b 9 way to achieve the goal. that leads us to the meaning of life.
time and data differences.

Commitment

Promoting a sense of healthy living

Integrity
Lo , Commitment is the effort, the quality of . -
Integrity is the foundation and the bedrock LISNF 2N yOS | yR GKS Tz Ut tﬁrp@o ing aéepse af I!gesalthy living the most

upon which everything else is built. promise important principle, purpose and destination.
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We Havea Collective Responsibility to Live Our Values

To help put them into action, 1& each find ways to

>

» B e

o
D
bt

2 W &

oaniall
UNITED

Constantly reflect on whether we are working within our Values.
Ensure our dayo-day activities are in line with our Code, our policies and the law.

Apply good judgment and common sense.

Reach out to supervisors or coworkers for advice when needed.
Speak up when we think something ®nght.
Be cooperative, honest and transparent.

Help others when we are confident that we can lead them in the right direction

SAWTAK Hotline



Supervisors Have Additional Roles and Responsibilities

As supervisors, we are always:

@®
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Set the toneg be a leader for the team when it comes to integrity.

Stay current on all ethielated trainings and ensure our team does as well.

Encourage others to share ideas, questions and concerns and keep adopepolicy.

Guide coworkers to the right resource if we ddknow the answer to a question.

Report potential misconduct and escalate reports to the appropriate people when necessary.

Prevent retaliation against anyone who reports a concern in good faith or participates in an investigation

SAWTAK Hotline
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How Do | Follow The Code

When we know of or suspect a violation of;

Our Values or Code Our policies and procedures

¢’

Any applicable law or regulation
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How Do We Speak Up?

Whenyou havean ethicsrelated questionor concernto report, you canaccesour independentlymanagedComplianceand Whistleblowing
line, SAWTAHo report with confidenceandanonymouslyf you choose throughthe different channelgprovided

Yourcommunicationswith the SAWTAKhotline canbe Anonymous,Confidentialor Open,dependingon your personalpreferences Youcan
ReaclhOutByAccessind he SAWTAKHotline Channelswhich include
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Dialing
Saudi Arabia 8001111623
Latvia- 80000292

@ p Making A Webbased Report

= » Scanning Our QR Code

= And Filing Through #h
Mobile App
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p What Happens After We Speak Up?

Yourconcernsare promptly addressedndinvestigated andthe information you

provide is shared only with the people who need to know in order to help
investigateandresolvethe issue

O]
4gs> Can We Speak Up Without Fear Of Retaliation?

Absolutely United Group doesr allow any form of retaliation against

anyonewho reports a genuineand bonafideconcern,makesa complaintin
goodfaith or cooperatesn aninvestigation
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I Our People

&@ Valuing Diversity and Inclusion ‘ di{jg Putting Safety First

Respecting Others ‘
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I Our People

a)

At United GROUPOuUr Values matters, and our people always come
first.
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We Respect Others

%%5 Our Promise

To uphold our valuesand to continuouslyfoster a welcoming,and nurturing
community

OurProcess

Our greatnesscomes from our commitment to our Saudi cultural and our
corporatevalues And whilst we@e fortunate to havea talented team of people
with variousbackgroundsexperiencesand skill sets, we don® stop there. We
make sure that eachof our unique team members feelsvalued,includedand
respected Doing so encouragesthe productivity we need to best serve our

customersandinvestorsandwe makeour workplacea better andengagingpace
for all.
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Our Process

U We focus on what matters. When makingan employmentdecision,we look at job-related
criteriaand individualqualificationsandfit.

U We help eachother. We provide reasonableaccommodationdor candidatesand employees
with special situations such as disabilities, pregnancy, childbirth and/or related medical

conditions If any of these circumstancesnakeit hard for someoneto do their job, we are
committedto work with them and makethe appropriatechanges

U We bring out the bestin eachother. Bringingout the bestin others often requiresbringing
out the bestin ourselvedirst. ThatQwhy we alwaysstrive to be honest,fair, constructiveand
kind. Whenwe treat eachteam memberwith respect,we getto benefit from their individual
viewpoints,ideasandtalents.
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I Think About it

EEJ@ Question

Basedon derogatory comments| overheardfrom her supervisor | believe a
coworker may have been turned down for a promotion becauseof her recent
announcementhat sheis gettingmarried X Shouldl saysomething?

Answer
v Definitely. Jobdecisionsshouldbe basedon a persor@ abilities By speakingup,
you®e not only helping us stay welcomingand inclusive by championingour
Valuesput you are alsomakingsurewe are followingthe law.

w Sanioll
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I We Value Diversity and Inclusion

%%5 Our Promise

Topromote an environmentthat@free of harassmentbullyingandabuse

OurProcess

% We value you ¢ not just the work you do ¢ sowe want to makesureyou feel
safeandrespected Tha® why we havea zerotolerancepolicy for harassment
By not tolerating bad behavior and speakingup wheneversomeoneis being
treated unfairly, we help maintain a positive and productive workplace for
everyonegverywhere
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Our Process

We know what harassmentlooks like. To put a stop to harassmentwe must be ableto recognizeit first. Harassmenis consideredintimidating,
hostile or offensiveconduct that:

A Interferes with someon@ ability to work, or.

A Creates a hostile work environment.

This is particularly the case ifdtbased on a characteristic protected by law, like a pe@@te, age, gender or religion.

We are aware of perceptiondHdarassment does®have to be intentional to be unacceptable. In other words, sayiridpat@ not what |
meante won®@excuse unacceptableehavior So be aware of how your words and actions may impact others.

We get involved We speak upif we become aware of harassing or unfair treatment, or ifl@eexperienced it ourselves.

6anioll
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Our Process

We know what harassmentlooks like. To put a stop to harassmentwe must be ableto recognizeit first. Harassmenis consideredintimidating,
hostile or offensiveconduct that:

A Interferes with someon@ ability to work, or.

A Creates a hostile work environment.

This is particularly the case ifdtbased on a characteristic protected by law, like a pe@@te, age, gender or religion.

We are aware of perceptiondHdarassment does®have to be intentional to be unacceptable. In other words, sayiridpat@ not what |
meante won®@excuse unacceptableehavior So be aware of how your words and actions may impact others.

We get involved We speak upif we become aware of harassing or unfair treatment, or ifl@eexperienced it ourselves.
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I What are Some Examples of Harassment?

£

Ethnic jokes, slurs or Threats or intimidation. Stalking.
gestures.
Bullying Sharing offensive material Trying to force someone to
do something
¢’
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I We Put Safety First

%%5 Our Promise
To help ensure each of us ends our workday at the United Group

site ready to spend quality time with our loved ones.

% OurProcess

We neverlosesightof what mattersmost ¢ eachother. That@why we put safety
first by stayingalert, following safety proceduresand protocol and looking out
for eachotherin all that we do.
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Our Process

C We bring our bestto work. Apartfrom beinga seriousviolation of our cultural valuesandlocalregulations the abuseof alcohol,
drugs(illegal or legal) or other substancesn and outside of the workplacecanimpair performanceand is a seriousthreat to health
andsafety

C We are fully committed to ensurethat all our workplacesare completelyéAlcoholand DrugsFreet. Thisincludesthe requirement

for employeeso be free from any sideeffectsof legalor illegaldrugsor controlled substanceghat could preventyou from carrying
out yourwork safely

C We strive to maintain working conditions which are safe,healthy and in compliancewith applicablelaws for our employees
andvisitorsin our premises

C We watch out for signsof workplace violence ItQimportant for usto rememberthat workplacesafetygoesbeyondavoiding
hazards; it Qaboutpayingattention to our coworker€behavioraswell. Wayswe prevent workplaceviolence include

A Speakingip immediatelyif we seeanythreats or warningsignsof workplaceviolence
A Preventingunauthorizedaccessnto our facilities

A Nevercarryingprohibitedweaponsinto our facilities
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We protect each other

Eachof ushasa part to playin maintaininga safeworkplace,including

oaniall
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Watchingout for hazards
Takingthe appropriatetrainings
Onlytakingon tasksfor whichwe aretrained

Complyingvith Health& SafetyPolicies

Followingpostedwarningsignsandrestrictions

Wearinganynecessanpersonalprotective equipment

Reportingunsafeconditionsor injuriesright away

SAWTAK Hotline



I Think About it

EEJ@ Question

A new maintenancetechnicianwantsto accesgshe roof of one of our buildings
becauseof a big wind storm the night before. They haver®® yet receivedthe
appropriatesafetytrainingbut justwant to takea quicklook Nobigdeal,right?

[i v ] Answer

Wrong. Following all workplace safety rules, no matter how big or small, is
critically important. Allowing any violation underminesour promise to help
ensureeachof usendsour workdayat the GROURrmed sowe canspendtime
with our lovedones

w Sanioll
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I What are some warning signs of workplace violence?

AA o
[ &8 )

Mood swings Paranoid or erratic Pacing, yelling or
behavior screaming

/0 ®
'8 o®

Verbal abuse or threats Persistent complaints about Poor relationships with
being treated unfairly coworkers or management
¢’
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I Our Group

—é® Keeping accurate records ‘ @ Protecting what & ours
‘ [%ﬂ Keeping private information private ‘ @ Avoiding conflicts of interest
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I Our Group

¢’

Our GroupQ succesdss basedon our Valueg nothing more, nothing
less At United GROURye work ethically and maintain high standards
to stay Aheadof WhatQNext,
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I We Keep Accurate Records

@ Our Promise

Tomakesurethat our booksandrecordsaccuratelyreflect our business

OurProcess

% With numerous assets, investments, customers and employees, and more
importantly a hardly built reputation, we have a lot to keep up with. So, it@
crucialthat we maintain good recordsin accordancewith applicablestandards
anddocumentsretention policies Doingsois at the heart of our business When
werecorddetailsin atimely andaccurateway, we makesmartfinancialdecisions
andstayonthe right sideof the law.
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We protect each other

v

Watchingout for hazards
> Takingthe appropriatetrainings
g Onlytakingon tasksfor whichwe aretrained

Complyingvith Health& SafetyPolicies

g Followingpostedwarningsignsandrestrictions

B & @ & B

Wearinganynecessanpersonalprotective equipment

@
v

Reportingunsafeconditionsor injuriesright away
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I We record carefully

Tokeepour businesgecordsasaccurateaspossiblewe:

\—/ > Recordcarefully,completely,honestlyandin waysthat are easy to understand
E g Keepeverythingthat supportswhat we record

@

Neverlet anyonepressureusinto recordingsomethingthat@not true.

g Reportanysuspicion®f fraud or other wrongdoingright away

» We keep the law in mind. It@ important that we all havea good idea of what@ legallyrequired in our
industryandareaof operation.

@% LEARN MORE

‘
U 6anioll United Group Employee Handbook
UNITED

SAWTAK Hotline



What are some examples of business records?

There are lots of different types of business records, including

= il

|

Sales orders and contracts Financial Statements Expense reports

&

.‘R L

Payroll records Purchase orders Sales data

O
A LEARN MORE
¢’
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Think About It

EEJ@ Question

Our sales representative has secured a large order from a new customer. The
customer has requested an expedited production schedule to meet their urgent
needs. Should we always try to accommodate our customer?

v
[Ej Answer

Yes,we should alwaysstrive to accommodateour customers However,it is
crucial that our records accuratelyreflect our actions In this case,the sales
representative should collaborate with the Production and Quality Teamsto
adjust the production scheduleand ensurethat all necessarycontractual and
safetyprovisionsarein place
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I We Protect Wha® Ours

@ Our Promise

Totakegoodcareof what@ours

OurProcess

% Whenthinking of our Companyassetsour buildingsmaycometo mindfirst, but
they covermuchmore than that. Fromthe chairyou may be sitting in right now

to the laptop you use every day to our Silosand Manufacturingplants ¢ our
assetsancludeeverysinglethingwe own or useto do businessandit@our job to
protectthem andusethemwith diligentcare
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Our Process

C We handle physicalassetswith care We work to protect physicalassetsfrom damage,loss,misuseand theft. And
we only borrow, lend, sellor giveawayitems if we haveauthorizationto do so.

C Wesecuredata. In aworld where our businesss becomingmore data-drivenand dataanalyticsdrive value,we want
to makesurewe preserveour rightsto keepwhat datais oursand obtain the appropriatepermissiongo collectdata
that impactsour buildings

C We use common sense United GROURand its subsidiarieshave a responsibilityto monitor Group systemsand

devices(suchas computersand phones)for certain content to protect coworkersand customers For this reason,
althoughoccasionapersonalemailsor phonecallsare permitted, it Qimportant to rememberthat anythingwe write,
download,store or transmiton Groupequipmentmaybe monitored or reviewedin accordancewith applicableGroup
policiesandlaws

C We secureall electronics We take the appropriatemeasuredo keepour technologyassetssafe,suchas
» Following Company guidelines

» Protecting user IDs and passwords
» Never opening suspicious emails

» Never installing unauthorized software

¢’
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What are some examples of assets?

There are a few different types we should protect, including, for example:

R B

© @ &

h‘J 8aniall

UNITED

Physicabssetssuchasbuildings,companyvehiclesand office furniture

Technologyassetssuchasphones,computersand office equipment
Financiahssetssuchascashandbankaccounts

Informationalassetssuchasemailsand corporaterecords

Intellectualproperty suchaslogosandtrademarks

SAWTAK Hotline






I We Keep Private Information Private

@ Our Promise

Torespectandprotect personalandconfidentialinformation.

OurProcess

Theinformationin our careis part of our Compang strongfoundation With it,
% we can cater better to our customers hire ideal candidatesand maintain our
competitiveedge That@why safeguardingt is soimportant.
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Our Process

C We protect informational assets We never sharepersonalor confidential information with unauthorizedpeople,

includinganyonewithin our Companywho doesr® needit to do their job. Whenwe do needto shareit, we seek
appropriateapprovalfirst. Personabnd confidentialinformation includes suchmattersas

» Private information, like someo@employment, medical, financial or education history.

b

Intellectual property, like ideas, creative work, formulations, production schedules, kkmwand trade secrets, etc.
Proprietary information, like business plans, marketing strategies and customer & suppliers lists.
Financial information, like budgets, forecasts and quarterly results.

.

>

C Wefollow the rules. We complywith all recordsmanagemenpolicies whenlabeling handling,storingand disposing
of personaland confidentialinformation.
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Our Process

C Weremain diligent. We know that information canleakin manyways¢ intentionally and non-intentionally ¢ sowe
don®@discussanythingprivatein a public setting,and we don®@ leavepersonalor confidentialinformationin a place
where someoneelsecouldaccesst.

C We respect the information of others. We use the same standard of care when handling the personaland
confidentialinformation of others aswe would our own. We alsoonly acquiresuchinformation in appropriate ways
andwith the properauthorizationin accordancewith applicablelaws

C Weremainloyal. Theresponsibilityto protect personaland confidential information doesr® end if our employment
does ThatQwhy we nevershare United GROURersonaland confidentialinformation with other employersif we

leave We alsoneveraskor expectnew United GROUPemployeego sharethe personalor confidentialinformation
of former employerswith us

¢’
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Think About It

EEJ@ Question

One of my coworkersis home on maternity leave A supplieraskedme for her

personalphonenumberto discussa businessnatter andsenda card Thatwould
be anicethingto dogright?

[i v ] Answer

Although well-intentioned, you shouldr2 share a colleagu® personal phone
number or home addresswith anyone without consent A better approach
would be to suggesthat the suppliersendan email andforward the cardto the
office. Shewill appreciatethe thoughtfulnesgustasmuch
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I We Avoid Conflicts of Interest

@ Our Promise

Topromoteloyaltyandour sharedsuccess

OurProcess

We all have interests, activities and relationships outside of United Group

% However,there are times when these personalinterestscan creater or appear
to creata a conflictof interest with our Company Thiscandamagethe trust of
thosewho investandbelievein us Asa result, we eachhavean obligationto act
in the bestinterest of UnitedGroup

¢’
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Our Process

C We practice prevention. We do all that we canto know and avoid the kindsof situationswhere conflictsof interest
often occur Example®of conflictsinclude

b

Hiringa companyownedor controlledby United Groupdirector,employeeor anyof their family members

» Owning,or havinga substantialinterestin, a customer,competitor or supplierto United Group
» Workingfor or with United Groupcompetitor, supplier,vendoror agent

» Receivingmproper personalbenefitsbecauseof your positionwith United Group

C We speakup. Most conflictscan be avoidedor mitigated if they are disclosed Wheneverwe may have an actual,

potential or perceivedconflict of interest, we know the best next step is to discloseit to our supervisor, or the
Governancédepartmentright away

A Supervisingr makingemploymentdecisionsabouta loved one, family memberor spouse

A Conductingoutside work with a businesspartner, competitor or any other organizationthat does (or seeksto do)
businesswith United Group
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What is acconflict of intereste?

)

v

Answer

A conflict of interest occurswhen our personal
interests (or the interests of a family member)

work againstc or evenappearto work againstg
the interestsof United Group

6aniall
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We Avoid Conflicts of Interest

We ask the right questionsSpotting a conflict of interest is not always easy. Bhahy it helps to ask:

Determining a conflict of
interest situation

OK, the situation is not
considered a conflict of
interest

Could it affect the : :
NO decisions | make on NO ccool:llfdlil:tlln:ks:;:l:o:e NO
—_— behalf of United Group? —_— else? —_—
YES Or | Don't Know YES Or | Don't Know YES Or | Don't Know

there may be a potential conflict. We should seek guidance from our supervisor

Human Resources or the Ethics Committee before proceeding..

¢’
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Think About It

EEJ@ Question

One of our third-party vendorstells me that my supervisoris on the board of
directorsfor their company When| askmy supervisorabout it, he saysthat it@
nothingto worry about Whatshouldl do?

[i v ] Answer

SpeakUp Inform HumanResourceWe eachhavea responsibilityto not only

discloseour own potential conflicts, but to speakup if we suspectthat others
haveconflictsaswell.
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I Our Customers

_--] . . ’ \ - .
L‘E@ Marketing honestly ‘ @ Protecting our reputation

Q@ Using social media responsibly ‘
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Our Customers

Where others measuresuccesan transactions,we investin relationshipsand work
tirelesslyto help our customersstay Aheadof WhatQNext.
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I Marketing honestly

% Our Promise

Tobuild our reputationandour brand

OurProcess

We do everythingwith integrity ¢ and that includesmarketingand advertising

% our offerings and services To us, integrity in advertising means providing
accurate,fair and balancedinformation that highlightsthe benefitsandrisks of
our offerings Only by marketing honestly can we build trusted lifelong
partnershipswith our customers

¢’
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Our Process

We saywhat we mean Our advertisementsoffer a greatopportunity to tell our story ¢ andwe do so honestly,fairly and

responsiblyWe avoid any messaginghat could be misleadingand never promise somethingwe cart deliver We offer an
excellentvalueproposition,sothereis neveraneedto overstateour servicesor products

We know whatQ required. We market accuratelyfairly and honestlynot just becauset's required by law, but becauseit
Isin the coreof our Values If we are unsure of any matter, we knowto consultwith the LegalTeamor Compliancéleam

We take the time to double-check OurMarketingTeammakessureto get properapprovalfor everyadvertisementand
doublecheckeverystatementor promise

¢’
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I What are some examples of bad marketing?

Some things we never do include:

Il ol

Using scare tactics Bad mouthing our Exaggerating our abilities Leaving out something
competition material

O
A LEARN MORE
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We Protect Our Reputation

% Our Promise

Toensureour messagings clear,accurateandconsistent

OurProcess

WeQe spentdecadesbuildingour reputation, but we knowit canbe damagedn

% momentswith a carelessvord or communication Tha@why we havea team of
individualswho specializen sharinginformationabout our Groupof Companies
andrespondingto inquiriesfrom the media,government, investorsand general
public

¢’
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Our Process

We rely on the experts Unlessdesignatedasan official company spokespersonve don®speakon COMPANY/GROWR
behalf Instead,we directinquiriesto the properresource

We useour voiceresponsibly We seekapprovalbefore participatingin any speakingengage mentsndbefore publishingany
articleson behalfof our Company

We protect our reputation, while protecting employeerights. Wefollow the lawsthat governpublicspeakingabout
matters of publicconcernandto engagen activitiesrelatedto the termsandconditionsof employment Nothingin our Code
or our policiesis intendedor shouldbe construedto interfere with or limit legalrightsin that regard.
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Who are the designated spokespeople in our Company?

For Questions:

From The From The i ' About public About charitable

: king & -
Government spea donations
Media Matters events
NS NS NS NS NS
contact Corporate Contact Corporate contact Investor contact Corporate Contact The
Communications Communications Relations Communications Compliance Team
I
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We use social media responsibly

% Our Promise

Topromote honestandethicalonlinecommunications

OurProcess

We believethat socialmediaoffers a great wayto build relationships,exchange

% ideas and share information about our Company However, we must do so
responsibly When posting, we use good judgment and act in ways that are
consistentwith our Valuesour policiesandthe law.
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Our Process

We take responsibility for what we post. When re-sharingcompanyrelated content to our personalsocial media
profiles,we makeit clearthat we are speakingor ourselvesandnot on behalfUnited Group

We communicate with respect We have zero tolerance for cyberbullyingand the use of socialmediato intimidate,
harassor discriminateagainstfellow employeesor membersof our community We don® use ethnic slurs, personalinsults,
obscenityor engagen any conductthat would not be acceptablan the workplaceor our localcommunity

We protect confidential information. We know never to share confidential or other proprietary information about
United Groupor a customer,partner, investoror supplier We never discusssensitivetopics like our businessperformance,
Grou@plansor financialinformation publiclyunlessappropriateprior approvalis obtained

We respectcopyright We do not post content that doesnot belongto us. BeforepostinganyoneelseQwork, we check
with the ownerin order to get permissiorfirst.
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I How do wedtake responsibility for what we post?

[E,j Answer

ItQ often as simple as adding a disclaimerthat
says,dThe statementson this site are my own
and do not reflect United GroupQ positions,
strategiesor opinionsé
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Our Business Partners

W7/ _ _ _
competing fairly ‘ @ good business partners

oo cooperating with government agencies
and complying with their requirements
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Our Business Partners

We take the time to getto know our partnerst we understandtheir needs, recognizetheir
aspirationsandoperate in waysthat makethem proudto do businesswith us.
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I We compete fairly

@ Our Promise

To earn businessbasedon the quality of our offeringsand services,not unfair
practices

Our Process

% We stayaheadof the gameby generatingfreshideasandfindingnewwaysto do
businessnot by workingunethicallyto pushothersout of the market That way,
not onlydowe keepour customersg we keepthem happy:
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